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PART 1: PLANNING
1a. Eyetracking Tests



Tasks:
1.
2.
3.
4.
5.
6.
7.
8.

Create an account.
Check the alarm for birth control reminders.
Return to the home menu.
Take the quiz to order the pill brand Beyaz.
Return to the home page.
Check your credit card information.
Return to the home page.
Request a doctor to select birth control for you.

Storyboard: See pg. 7 - 13
Heatmaps: See pg. 14 - 17
- Time duration range is shown with the color range green/yellow/red. We predict users
will spend more time looking at text, especially text of major functionality (menu screen
buttons, options for purchasing product), as well as text that contains important
information (descriptions of contraceptive brand, questionnaire questions). Users are
also likely to go back and look at such information again, hence the bigger time interval.
Buttons such as Yes/No as well as items at the top of the screen (head labels of the
current page) are less important, so users won’t spend much time looking at them.

Final hypothesis:
- The user will look through text before looking at buttons, and will spend more time
looking at text than at buttons. In addition, more time will be spent on pages with more
text versus pages that primarily consist of buttons.
- To prove/disprove our hypothesis, we will examine the difference in time users spend on
buttons vs text, as well as different in time spent on different types of pages.

1b. Remote Usability Tests on UserTesting.com
Our main concerns are ease of ordering, ease of navigation, and confusion over different
methods of ordering, which we will improve by analyzing users’ actions as well as their feedback
to questions that address these concerns.
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